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Persuasion Project 

DUE: Wednesday, February 25 

MAKING CONNECTIONS: 
• CLASSROOM PHONE: 842-3277 

• SCHOOL PHONE: 842-3810 

• EMAIL: 
david.cosand@medford.k12.or.us 

• WEBSITE: www.dreamextreme.us 

• BLOG: www.dreamextreme.us/blog/ 

If you have any 
questions or 

concerns about 
this project, 

please feel free 
to contact me. 

Plan Your Campaign. How will you 
get your message out to your audi-
ence? Identify which media outlets 
you will use, such as magazines, tele-
vision programs, websites, outdoor 
advertising, and more. 
Write About It. Write a 1 to 2 page 
report all about your topic, convincing 
the reader that their life will be better 
by believing what you’re saying. 
Talk About It. Practice and present a 
3 to 5 minute speech about your 
topic, convincing your audience that 
their lives will be better by believing 
what you’re saying. 
Create A Campaign. Use technology 
to get your message out to your audi-
ence. You can use audio, video, 
PowerPoint, Glogster.com, or any 
other media technology. 

WHAT THE BIG DEAL? 
Persuasive Communication is 
around us constantly. Every 
time you watch a commercial 
on television or the internet or 
see an advertisement in a 
magazine or on a billboard, 
someone is trying to persuade 
that your life won’t be complete 
until you make some sort of 
purchase or change. 
Knowing how to be persuasive 
is a powerful skill. There are 
times when you may want to 
change someone’s mind or 
move them to action. You’ll 
want to know how to be as 
powerfully persuasive as possi-
ble. 
Knowing how to recognize 
when others are trying to per-
suade you is also an important 
skill. No one wants to be 
tricked or manipulated into a 
belief or action you wouldn’t 
normally choose yourself. By 
studying persuasion, we can 
grow in our ability to under-
stand what is really being said 
and why. As you’ve heard, 
knowledge is power! 

WHAT IS REQUIRED? 
Form A Team. You may work on your 
own or as a team with one or two 
other people.  
Choose A Topic. This can be an is-
sue, an idea, or an original (meaning 
YOU invented it) event or product. 
Create A Claim. What ‘truth” must 
the public know in order to make 
their lives complete? 
Identify Your Audience. Who do you 
want to convince? Who will most 
likely follow your directions? 
State Your Slogan. What is the 
phrase you want stuck in the brains 
of your audience? 
Research & Reconnaissance. Get to 
know as much as possible about your 
product and it’s place in the world.  


